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REGENTS’ CORE CURRICULUM (54) MAJOR REQUIREMENTS (60) 
     

Area A – Essential Skills (9)  Technology Management Core (18) 
 ENGL 1101 English Composition    BUSA 3051 Principles of Management   
 ENGL 1102 English Composition    BUSA 3054 Principles of Marketing   
 MATH 1111 College Algebra    BUSA 3056 Principles of Finance   

  ENGL 3203 Business Writing   
Area B – Institutional Options (4)  IOMG 3251 Principles of Operations Mgt.   
 COMM 1110 Fundamentals of Speech    MGIS 3351 Management Information Systems   
        

   Upper Division Electives§Ψ 
Area C – Humanities/Fine Arts (6)      
          
          

        
Area D – Science/Mathematics/Technology (11)       
 Lab Science course (4 hours)         
 Lab Science course (4 hours)        
 MATH 2200        
    
   Technology Credits# 
       

Area E – Social Sciences (12)     
 HIST 2111 or 2112 United States Hist.       
 POLS 1101 American Government       
         
         
      

Area F – Major Related (BAS Bridge)* (12)     
 BUSA 3100 Intro to Tech. Mgt       

 BUSA 3200 Survey of Economics      
 BUSA 3300 Survey of Applied Acc.   Physical Education¥ 
 BUSA 3400 Survey of Data Info. Sys    PHED 1000 First Aid/CPR  

 
*AREA F requirements may be met either through the Bridge Curriculum or the lower division equivalents 
¥An earned AAS or AAT degree is required. 
§ All DSC baccalaureate degree programs require at least 42 semester hours of upper division work. 
# All baccalaureate degree programs require 120 semester hours. 
ΨAll business baccalaureate degree candidates must take an upper division course with an international focus 

 


